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Rio de Janeiro Carnival
VISUAL SYSTEMS

Overview: For the cultural museum branding project centered around
the Rio de Janeiro Carnival at the MET, the design celebrates the
vibrant, immersive energy of Brazil’'s most iconic festival. Using bold
colors, dynamic patterns, and rhythmic typography, the branding
reflects the spirit of Carnival, blending rich cultural heritage with
contemporary design elements. The visual identity captures the
festive, joyous atmosphere, inviting visitors to experience the colorful
traditions and performances of Rio in a museum setting.

A visual system was created consisting of a brand book, Graphic Elements
direct mail, webpages, and both indoor and outdoor signage to be ) PY
showcased around the museum using vector illustrations based on Motifs/Patterns ®
the incredible Brazilian carnival. W )
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Media: Adobe lllustrator, Adobe InDesign, Adobe Photoshop

Date: Fall 2023
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Website

=
e
H
g
8
Q

At Research Shop

RIO DE
JANEIR@
CARNIVAE

- The Biggest
lebration in
the World

Ce

19es party i the o

perf

Authentic heaglpjgces,

°els for five dlays Of festivities,

vorld!
foriancesthe Sambadrome
reatifity of,
stre

Land see the pjg
d Samba
cultural ¢
lectrify the.

casey derrenbacher / page 5



Social Action Campaign Series
TYPOGRAPHIC POSTERS

Overview: This “Consider Her” project addresses the alarming disparity in
safety risks faced by women in dating compared to men. Through a series
of powerful social action posters, | aimed to challenge the normalization of
violence against women, often reflected in the repetitive and desensitizing
nature of newspaper headlines. The posters serve as a call to break the
cycle of indifference and demand greater accountability and societal
change.

The focus of this campaign is to highlight how society has grown
numb to the tragic stories of women harmed in dating scenarios. By
incorporating real newspaper clippings and stark typography, the posters
evoke the unsettling reality that these headlines are far too common. The
contrast between the fragmented, chaotic newsprint and the deliberate,
bold messaging emphasizes the urgency of the issue.

Media: Adobe lllustrator, Adobe InDesign, Adobe Photoshop

Date: Fall 2023

Media Experiments
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Type & Imagery
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Campaign Posters
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More than 40 million Americans
use online dating.

2/3 of women users take regular
precautions to avoid sexual assault
when on dates.

Before you meet, consider her.

www.considerher.org
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personal safety when dating.

And only 42% of men do.

www.considerher.org
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Kettlebell Tea (KBt)
TEA PACKAGE BRANDING

Overview: Kettlebell Tea, branded as KBt, is a vibrant and fitness-inspired
tea brand designed for active individuals. Taking inspiration from the
CrossFit community and the importance of fueling the body properly, KBt
offers three specialized tea blends: Reawaken, Recharge and Replenish.
With its bold visual identity and performance-focused messaging, KBt is a
perfect addition to both home routines and gyms.

KBt is about empowering people to feel their best at every stage of
their day. The brand celebrates the synergy between fitness and mindful
recovery, encouraging users to stay aligned with their goals while enjoying
flavorful, functional tea. Whether it's a burst of energy before a workout
or a calming sip to unwind, KBt provides a health-conscious alternative to
traditional beverages.

Media: Adobe lllustrator, Adobe InDesign, Adobe Photoshop

Date: Fall 2023
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Package Designs
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RECHARGE.

Dear CrossFit Enforce,

Mint et aut eos maximag nianda eosae. Ipsanit lam de velit, quassequi naturios dolo
tecta conseque corem eroritecae inimin re, ad et lant utem autem num velene voluptatque
velliquunt il ipsus cum idusandi renda quiant faccupta sae duntectur, idellabo. Quidis venim
conse omni assi venti aut as aut estium nos nosandi volupit pedias essimpore, earum quam
quia dolo offici doluptat. Aqui ati coreictatur, coressequid quam fugia qui veniminime et
volorae laboritatis eos a aut atur sumquae nobitat atissi odis autaese ctendit omnis dit
utemposae sit landis moluptur mos debis nimi, ape lam non et landae in nulparu rerum re
voloressit que debit lit anducillaut postioreped quiatur assitatis dolores simusda nis ute
occume si conseca temporruptin pos nus.

Dandipsus aligendio enis explia nobis delit, seque asimus, tem dolore volum dit verferrum
est laborep taerferum sa quam aliqui te que qui test ex et etur? As rehende leniste reprori
dolorum in remperumquis et eossimagni re voluptate mod untus, sitatempor moluptiorem
hillessitae. ltaecum nit lab ium quidest accum enducie nduciliquo es molorporio odistin cienis
aut eos eat laborest qui ditat. Ant dest reictenia vidus moluptatur maximus in num alignit
atempore dolloriate comnima que sum archictiis dolut et im aborepe ribusci con prae optintis
dolorro mod esequiam sunte dolest quia nonest, voluptaectem volupid endesti bea sequossit
est haribustis simolorum aut omnimus.

Sincerely,

KBtS0

Kettlebell Tea

35 Kettlebell St, CrossFit, MD, 91521 | 301-805-5555 | kbt@gmail.com | www.kbt.com

KETTLEBELL TEA
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Letterhead & Business Card

www.kbt.com

CASEY DERRENBACHER

301-820-8050 | casey.derrenl7@gmail.com
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Product Packaging
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thank youl!

this portfolio was made using adobe indesign

301-820-8050 | casey.derrenl7@gmail.com | linkedin.com/in/caseyderrenbacher



